
1https://yashil-iqtisodiyot-taraqqiyot.uz

08.00.01 Iqtisodiyot nazariyasi

08.00.02 Makroiqtisodiyot

08.00.03 Sanoat iqtisodiyoti

08.00.04 Qishloq xo‘jaligi iqtisodiyoti

08.00.05 Xizmat ko‘rsatish tarmoqlari iqtisodiyoti

08.00.06 Ekonometrika va statistika

08.00.07 Moliya, pul muomalasi va kredit

08.00.08 Buxgalteriya hisobi, iqtisodiy tahlil va audit

08.00.09 Jahon iqtisodiyoti

08.00.10 Demografiya. Mehnat iqtisodiyoti

08.00.11 Marketing

08.00.12 Mintaqaviy iqtisodiyot

08.00.13 Menejment

08.00.14 Iqtisodiyotda axborot tizimlari va texnologiyalari

08.00.15 Tadbirkorlik va kichik biznes iqtisodiyoti

08.00.16 Raqamli iqtisodiyot va xalqaro raqamli integratsiya

08.00.17 Turizm va mehmonxona faoliyati

74-91 xalqaro daraja
ISSN: 2992-8982

2
0
2
4

2



2 https://yashil-iqtisodiyot-taraqqiyot.uz

Bosh muharrir: 
Sharipov Kongiratbay Avezimbetovich
Bosh muharrir o‘rinbosari:
Karimov Norboy G‘aniyevich

Elektron nashr. 794 sahifa.
E’lon qilishga 2024-yil 29-fevralda ruxsat etildi.

Ta h r i r  h a y ’ a t i:
Salimov Oqil Umrzoqovich, O‘zbekiston fanlar akademiyasi akademigi 
Abduraxmanov Kalandar Xodjayevich, O‘zbekiston fanlar akademiyasi akademigi 
Rae Kvon Chung, Janubiy Koreya, TDIU faxriy professori, “Nobel” mukofoti laureati
Osman Mesten, Turkiya parlamenti a’zosi, Turkiya – O‘zbekiston do‘stlik jamiyati rahbari
Sharipov Kongiratbay Avezimbetovich, t.f.d., prof., O‘zR Oliy ta’lim, fan va innovatsiyalar vaziri 
Buzrukxonov Sarvarxon Munavvarxonovich, i.f.d., O‘zR Oliy ta’lim, fan va innovatsiyalar vaziri o‘rinbosari
Axmedov Durbek Kudratillayevich, i.f.d., prof., O‘zR Oliy Majlisi qonunchilik palatasi deputati
Axmedov Sayfullo Normatovich i.f.n., professor, MIM akademiyasi rektori
Xudoyqulov Sadirdin Karimovich, i.f.d., prof., TDIU YoMMMIB birinchi prorektori
Abduraxmanova Gulnora Kalandarovna, i.f.d., prof., TDIU Ilmiy ishlar va innovatsiyalar bo‘yicha prorektori
Kalonov Muxiddin Baxritdinovich, i.f.d., prof., “O‘IRIAM” ilmiy tadqiqot markazi direktori ‒ prorektor
Yuldashev Mutallib Ibragimovich, i.f.d., TMI professori
Samadov Asqarjon Nishonovich, i.f.n., TDIU professori 
Slizovskiy Dimitriy Yegorovich, t.f.d., Rossiya xalqlar do‘stligi universiteti professori
Mustafakulov Sherzod Igamberdiyevich, i.f.d., prof., Xalqaro “Nordik” universiteti rektori
Aliyev Bekdavlat Aliyevich, f.f.d., TDIU professori
Axmedov Ikrom Akramovich, i.f.d. TDIU professori 
Po‘latov Baxtiyor Alimovich, t.f.d., profesor
Eshtayev Alisher Abdug‘aniyevich, i.f.d., TDIU professori
Isakov Janabay Yakubbayevich, i.f.d., TDIU professori
Musyeva Shoira Azimovna, SamDu IS instituti professori 
Axmedov Javohir Jamolovich, i.f.f.d., “El-yurt umidi” jamg‘armasi ijrochi direktori o‘rinbosari
Toxirov Jaloliddin Ochil o‘g‘li, t.f.f.d., TAQU katta o‘qituvchisi
Xalikov Suyun Ravshanovich, i. f. n., TDAU dotsenti
Kamilova Iroda Xusniddinovna, i.f.f.d., TDIU dotsenti
Nosirova Nargiza Jamoliddin qizi, i.f.f.d., TDIU dotsenti
Rustamov Ilhomiddin, f.f.n., Farg‘ona davlat universiteti dotsenti
Fayziyev Oybek Raximovich, i.f.f.d. (PhD), Alfraganus universiteti dotsenti
Sevil Piriyeva Karaman, PhD, Turkiya Anqara universiteti doktoranti
Mirzaliyev Sanjar Maxamatjon o‘g‘li, TDIU mustaqil tadqiqotchisi
Utayev Uktam Choriyevich, O‘zR Bosh prokuraturasi boshqarma boshlig‘i o‘rinbosari
Ochilov Farxod, O‘zR Bosh prokuraturasi iqtisodiy jinoyatlarga qarshi kurashish departamenti bo‘limi boshlig‘i
Yaxshiboyeva Laylo Abdisattorovna, TDIU katta o‘qituvchisi

E k s p e r t l a r  k e n g a sh i:
Berkinov Bazarbay, iqtisodiyot fanlari doktori, professor 
Hakimov Ziyodulla Ahmadovich, i.f.d, TDIU dotsenti
Tuxtabayev Jamshid Sharafetdinovich, i.f.f.d, TDIU dotsenti
Xamidova Faridaxon Abdulkarim qizi, i.f.d., TMI dotsenti
Babayeva Zuhra Yuldashevna, TDIU mustaqil tadqiqotchisi

M u a s s i s: “Ma’rifat-print-media” MChJ
H a m k o r l a r i m i z: Toshkent davlat iqtisodiyot universiteti, O‘zR Tabiat resurslari vazirligi,
O‘zR Bosh prokuraturasi huzuridagi IJQK departamenti.

Muharrir:
Qurbonov Sherzod Ismatillayevich



3https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О
Д
Е
Р
Ж
А
Н
И
Е

C
O

N
T

E
N

T
S

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T2024-yil, fevral.  № 2-son.

M U N D A R I J A
Ilm-fanga baxshida umr ................................................................................................................................................................................10

Baxtiyor Islamov

Kichik biznesni rivojlantirishda “yashil” iqtisodiyotni keng tatbiq qilishning ahamiyati ................................................12
Gulnora Abdurahmonova Kalandarovna, Sanjar Baxodirovich G‘oipnazarov

Brand Capital as a Determinant of Institutional Prestige and
Student Choice in the Higher Education System ................................................................................................................................18

Zufarova Nozima Gulamiddinovna

Inson va atrof-muhit dialеktikasi: nomutanosiblik ko‘rsatkichlari va ekologik muammolar ........................................26
Butaboyev Maxammadjon Tuychiyevich, Maxmudov Nosir Maxmudovich

Yashil budjetlashtirish va uni O‘zbekistonda joriy etish istiqbollari .........................................................................................32
Meyliev Obid Raxmatullayevich, Gofurova Kamola Xayrulla qizi

Iqtisodiyotda ta’lim va fan integratsiyasining asosiy yo‘nalishlari .............................................................................................37
Yormatov Ilmidin Toshmatovich

Transport vositalari va yo‘llar turizm transport infratuzilmasini rivojlantirishning muhim omilidir .......................41
Agzamov Shaxboz Akmalovich

Bank xizmatlarini raqamlashtirish orqali samaradorligini oshirish .........................................................................................46
A. X. Salamov

Biznes-reja baliqchilik xo‘jaligi rivojlanishi uchun asos sifatida .................................................................................................50
Dosmuratova Shaxista Kengashovna

Mamlakatning invеstitsiyaviy jozibadorligi va uning lizing munosabatlari rivojlanishi bilan bog‘liqligi .................57
Axmediyeva Aliya Toxtarovna

Turizmni rivojlantirish imkoniyatlari .....................................................................................................................................................65
Ziyadullayev Ilhom Narkabilovich

Tijorat banklari dеpozit opеratsiyalari samaradorligini oshirish
muammolari va ularni bartaraf etish yo‘llari .......................................................................................................................................69

Shamsiyev Nodir Muratovich

Hududlarni rivojlantirishda xorijiy investitsiyalarning samaradorligini oshirish masalalari ........................................74
Shagazatov Oybek bahodirovich

Hududlar biznes muhitini rivojlantirish va samarali boshqarish yo‘nalishlari ....................................................................78
Davlatov Sanjar Abdimannonovich

Ijtimoiy rivojlanish xulq-atvor paradigmasida yoshlarning tadbirkorlik
faoliyatini tartibga solishning nazariy asoslari ...................................................................................................................................82

Mirzatov Baxtiyor Toxirovich

Korxonalar innovatsion faoliyatida raqamli transformatsiyaning muhim yo‘nalishlari ...................................................86
Yuldasheva Kamola Miraliyevna

O‘zbekistonda agroturizmni rivojlantirishning tashkiliy-iqtisodiy
mexanizmini takomillashtirish (Buxoro viloyati misolida) ...........................................................................................................91

Yoriyeva Farangiz Murodillayevna

Innovatsion tadbirkorlik muhitini kompleks baholashda xalqaro tashkilotlar tajribasi ..................................................96
Nazarova Umida Avazovna

Turizm faoliyatini davlat tomonidan tartibga solish samaradorligini oshirishning ayrim usullari .............................100
Mirzaxodjayev Alisher Botirovich

Globallashuv sharoitida transchegaraviy suv resurslardan samarali foydalanishni boshqirish ...................................105
Mirzayev Musurmon Umidullayevich



4 https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О
Д
Е
Р
Ж
А
Н
И
Е

C
O

N
T

E
N

T
S

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T 2024-yil, fevral.  № 2-son.

Surxоndаrо vilоyаti iqtisоdiyоtidа kichik biznes vа tаdbirkоrlikning о‘rni vа аhаmiyаti ...............................................110
Fаyziyevа Аzizа Аzаmаt qizi

Ta’lim muassasalarida xarajatlarni moliyaviy nazorat etishning samaradorligi tahlili .....................................................115
Eshonqulov Davlatjon Rajabboyevich

Ta’minot zanjirini boshqarishda transport logistikasi usullarini takomillashtirish ...........................................................121
Zoxidova Nazokat Berdimurot qizi

Blokcheyn texnologiyasida xavfsizlik masalalari ...............................................................................................................................125
Mamadiyarov Zokir Toshtemirovich

Развитие цифровой трансформации банковского сектора Республики Узбекистан ............................................131
Абдурахманова Матлуба Махамадаминовна

Asosiy fondlarni hisoblash va baholash usullarini takomillashtirish istiqbollari ................................................................137
Rixsimbayev Odiljon Qobiljonovich

Markеtingda tovar harakati tizimini optimallashtirish va modеllashtirish ...........................................................................143
Sherzod Xolmurodovich Pardayev, Kamola Abdujabborovna Pardayeva

Iqtisodiy rivojlanish uchun strategik taqsimlash strategiyalari:
Investitsion Fond Portfellarning qiyosiy tahlili ...................................................................................................................................150

Sultonboeva Munira bahodirovna

Soliq munosabatlarining ijtimoiy-iqtisodiy ahamiyati: ilmiy-nazariy qarashlar..................................................................156
Axrorov Zarif Oripovich, Saidmurodov Feruz Sodiqjon o‘g‘li

Взаимосвязь инвестиционной стратегии с оценкой эффективности инвестиционного проекта ................161
С. С. Алиева, А. Назаров

Erkin iqtisodiy zonalarning faoliyati va boshqaruv mexanizmini takomillashtirish ..........................................................169
Sheraliyeva Saida Azatovna

Xizmat safari xarajatlari hisobining huquqiy asoslari .....................................................................................................................172
Ergashev Sarvar Xudoynazarovich

Инклюзивное образование и его особенности ............................................................................................................................177
Зайнутдинова Умида Джалоловна

Jismoniy shaxslarning mol-mulk va yer soliqlarini hisoblash va undirish samaradorligini oshirish yo‘llari ..........181
Qurbonov Muxiddin Abdullayevich

Mamlakatda soliq qarzdorligi vujudga kelishining asosiy sabablari va ularni qisqartirish yo‘llari .............................186
Hakimov Ulug‘bek Furqat o‘g‘li

Mulk qiymatini baholash tushunchasi, baholash obyektlari, baholanadigan qiymat turlari ..........................................190
Izbosarov Boburjon Bahriddinovich, Yoqubboyev Ilhomjon G‘ulomjon o‘g‘li

O‘zbekistonda sug‘urta xizmatlarining zamonaviy transformatsiyasi ......................................................................................195
G. Adilova

Biznes subyektlarida samaradorlik masalalarini o‘yinlar nazariyasi usuli bilan baholash .............................................199
Mardiyev Nurali

Yengil sanoatda “lean production” konsepsiyasini tatbiq etishning amaliy jihatlari..........................................................205
Yaxyayeva Inobat Karimovna

Soliq salohiyatini baholash usullari va ularning tadbirkorlik subyektlari faoliyatiga ta’siri tahlili .............................209
Borotov Sharofiddin Jumaqul o‘g‘li

Ko‘chmas mulk bozorini baholashning institutsional asoslari ....................................................................................................215
Ishonqulov Nizamjon Fayzullayevich

Raqamli iqtisodiyot sharoitida turizm xizmatlarini rivojlantirishning asosiy yo‘nalishlari ............................................223
Amriyeva Shaxzoda Shuxratovna

O‘zbekistonning bank-moliya tizimi hamda unda Islom moliyasi
instrumentlarini jalb etishdagi joriy tendensiyalar ..........................................................................................................................228

Eshimov Alisher Dusmurodovich



5https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О
Д
Е
Р
Ж
А
Н
И
Е

C
O

N
T

E
N

T
S

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T2024-yil, fevral.  № 2-son.

Tashqi savdoda notarif usullarni qo‘llashning iqtisodiy oqibatlarini
aniqlash metodologiyasi (rivojlangan davlatlar tajribasi) .............................................................................................................236

Norqobilov Akobir Iso o‘g‘li

Reklama xizmatlari va uning subyektlar samaradorligini oshirishdagi imkoniyatlari ......................................................242
Rabbimov Elbek Abdulloyevich

Ijtimoiy siyosatni amalga oshirishda sog‘liqni saqlash tizimini moliyalashtirish asoslari ..............................................247
Imonqulov Nuriddin Qo‘shmon o‘g‘li

Tijorat banklari biznes ekotizimini rivojlantirishning nazariy asoslari ...................................................................................252
Shoymardonov Orziqul Jo‘ra o‘g‘li

Majburiy tibbiy sug‘urtaning vujudga kelishi va o‘ziga xos xususiyatlari ................................................................................258
Kenjayev Soxib Sayfiyevich

O‘zbekiston Respublikasida zamonaviy soliq ma’murchiligini
joriy etish orqali budjet-soliq siyosati samaradorligini yanada oshirish ................................................................................262

Yuldasheva Shaxnoza Xojiakbar qizi

Jahon iqtisodiyotining barqaror rivojlanishida derivativlar bozorining roli .........................................................................268
Shokirov Mirkamol Mirolim o‘g‘li

Boshqaruv hisobida mas’uliyat markazlarini tashkil etish masalalari .....................................................................................276
Sobirov Otabek Olimjonovich

Davlat moliyasini boshqarishda moliyaviy nazorat usullaridan samarali foydalanish yo‘llari ......................................279
Kultayev Farxod Shavkatovich

Tijorat banklari foydasi va rentabillik ko‘rsatkichlariga ta’sir etuvchi omillar tahlilini takomillashtirish ...............283
Normo‘minov Temurbek Sheraliyevich

O‘zbekiston Respublikasida tijorat banklari aktivlar sifatini oshirish yo‘llari ......................................................................286
To‘ychiyev Otabek Shamshiyevich

Venchur kapitalining mohiyati va O‘zbekistonda venchur tizimini rivojlantirishning institutsional asoslari ........290
Tadjibayeva Nigora Gulomjonovna

Innovatsiyalar: zamonaviy iqtisodiyot uchun innovatsion faoliyatni qo‘llab-quvvatlash zarurati ...............................295
Malikova Dilrabo Muminovna, Tursunov Jahongir Ulug‘bek o‘g‘li

Budjet daromadlarining shakllanishida egri soliqlarning ta’sirini ko‘p omilli
ekonometrik modellashtirishda tahlil qilish ........................................................................................................................................299

Abdunazarova Shahnoza Norqo‘chqor qizi

Aksiyadorlik jamiyatlarida investitsion jozibadorlikni oshirish yo‘llari ..................................................................................304
Abdullayev Boburjon Akbaralievich

Barcha tadbirkorlik subyektlariga teng raqobat sharoitini yaratishda soliq imtiyozlarining o‘rni .............................308
Akbarov Akmalxon Akrom o‘g‘li

Hisob siyosati va unda biologik aktivlar hisobini yoritib berish tartibini takomillashtirish ..........................................312
Mirzayeva Nargiza Batirovna

Talabalarning oilali bo‘lishiga ta’sir etuvchi omillarga iqtisodiy baholashda yangicha yondashuv .............................316
O. U. Shomurodov, A. A. Suyarov, Z. U. Uroqov, J. S. Urazov, A. T. Ablahatov

Ways to Use the Experience of Foreign Countries in Creating a Beneficial Business Environment for 
Entrepreneurship And Improving Taxation .........................................................................................................................................321

Mukhlisa Ikramova

Aholi turmush darajasini oshirishda moliyaviy savodxonlikning o‘rni va iqtisodiy rivojlanishga ta’siri ..................327
Yusupov Muhammadali Soxib o‘g‘li, J.D. Xojiyev

Tеmir yo‘l sanoat korxonalarida ijtimoiy-mеhnat munosabatlarini boshqarish bo‘yicha xorijiy tajriba ..................331
Kadirova Sharofat Amonovna

Механизм внедрения аутсорсинговой деятельности в АО “Ўзтемирйўлйўловчи” .................................................334
Н. Э. Кахарова



6 https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О
Д
Е
Р
Ж
А
Н
И
Е

C
O

N
T

E
N

T
S

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T 2024-yil, fevral.  № 2-son.

Kichik biznеs va xususiy tadbirkorlikni yanada rivojlantirish invеstitsiyalarni
jalb qilishda xorijiy mamlakatlar tajribasi ............................................................................................................................................339

Sharipov Bobur Anvar o‘g‘li

“STEKLOPLASTIK” MJCHning bozordagi strategik holatini tahlil qilish ..................................................................................344
Musyeva Shoira Azimovna

Agrar sektorda ekologik toza mahsulotlarni ishlab chiqarishning nazariy masalalari .....................................................350
M. Sh. Nazarova, Z. S. Kazakova

Methodological Foundations of Bank Lending and Classification
of Factors Affecting the Features of Obtaining Loans.......................................................................................................................355

Raxmanova Laylo bahodirovna, A. Karimova

Agrosanoat klasterlarda tovar-moddiy zaxiralar samaradorligiini KPI orqali baholash uslubiyati ............................359
Toshpo‘latov Azizbek Shermuxamadovich

Faol tadbirkorlar faoliyatida kambag‘al oilalarni iqtisodiy-ijtimoiy holatini yaxshilash imkoniyatlari .....................364
Salamov Ibrohim, Nazarova Maryam Sharifovna, Kazakova Zulayxo Saloxiddinovna, Jonibekov Faxriddin 
Beknazarovich, Kudratov Rizo Turdibayevich, Ulmasova Oygul Baxtiyorovna, Xamdamova Nasiba Ablakulovna, 
Xudayberdiyeva Ma’rifat Umarovna

Xo‘jalik уurituvсhi subуеktlar stratеgiуasi tahlilining o‘ziga xos xususiуatlari ....................................................................371
Tursunova Shaxnoza Farxod qizi

Процессы цифровизации АО “Hududgaztaʼminot” .......................................................................................................................375
Хусанов Кахрамон Нишонович

O‘zbekistonda aholi turmush darajasini oshirish yo‘llari ...............................................................................................................380
Abdullayeva Madina Kamilovna, Eldorbekov G‘ofurbek Iskandarbek o‘g‘li

Aholi farovonligini oshirishda tadbirkorlik subyektlari uchun kredit tizimini takomillashtirish mexanizmi ........383
Bobayev Isroiljon Abdinabiyevich

Mamlakatga jalb qilingan xorijiy kapitalning tovarlar va xizmatlar
importi salohiyatiga ta’sirini ekonometrik modellar bilan baholash ........................................................................................388

Saydullayev Azamat Jo‘raqul o‘g‘li

O‘zbekistonda bank xizmatlari raqobatbardoshligini baholash mazmuni va o‘ziga xos xususiyatlari .......................396
Sh. Madraimov

Kapital bozorida sug‘urta kompaniyalar institutsional investor sifatida ................................................................................399
Xasanova Lola Mamasharifovna

Yangi O‘zbekiston strategiyasida institutsional islohotlarni yanada chuqurlashtirish va
ko‘p funksiyali raqamlashtirishning ilmiy asoslari ...........................................................................................................................402

B. B. Berkinov

O‘zbekiston Respublikasi tijorat banklari orqali jinoiy yo‘l bilan
olingan daromadlarni legallashtirish mexanizmlari ........................................................................................................................411

G‘afurov Umidjon Bahodir o‘g‘li

Rivojlangan mamlakatlarda kеksa fuqarolarning bandligini oshirish
kam ta’minlangan aholi qatlamini qo‘llab-quvvatlash usuli sifatida (Yaponiya tajribasi misolida) ............................415

Karimov Bekzodjon Ilxomovich

Tashqi savdoni oshirishda boj-tarif siyosatini takomillashtirish mexanizmlari ..................................................................422
Pardayev Ilhomjon G‘ulomjon o‘g‘li

Финансы или корпоративные финансы ..........................................................................................................................................428
Уринов Бобур Насиллоевич

In Ensuring Economic Development in the Country Green Economy and its Features ....................................................434
Akhunova Shakhistakhon Nomonjanovna, Abdusattorova Mokhirabonu Abdugoppor kizi

Tijorat banklarining investitsiya faoliyatini rivojlantirish yo‘nalishlari ..................................................................................439
Jo‘rayev O‘ktam Panji o‘g‘li



7https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О
Д
Е
Р
Ж
А
Н
И
Е

C
O

N
T

E
N

T
S

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T2024-yil, fevral.  № 2-son.

Сокращение уровня бедности в Узбекистане ...............................................................................................................................445
Амирджанова Ситора Суннат кизи

Paxtachilik sohasida ishlab chiqarish jarayonlari samaradorligini oshirishning
innovatsion yechimlari va uning foydaga ta’sirini baholash .........................................................................................................450

S. B. Inoyatov

Tijorat banklarida muammoli kreditlar bilan ishlash amaliyotidagi
muammolar va ularni barataraf etish yo‘llari ......................................................................................................................................455

Maxmudov Rahimjon Hamid o‘g‘li

Mahalliy budjet daromadlarining nazariy va ilmiy asoslari ..........................................................................................................462
Ollokulova Feruza Mansurovna

Kambag‘allikni qisqartirish – aholi turmush farovonligini ta’minlashning muhim omili ................................................465
Usmanov Baxodir Baxtiyorovich

Raqamli marketingni rivojlantirish zaruriyati ....................................................................................................................................471
Хаlmuхаmеdоvа Zеbохоn Bаbахаnоvnа

Tijorat banklari o‘rtasidagi raqobatni rivojlantirish orqali fond bozorida
aksiyalar narxini barqarorligini ta’minlash istiqbollari ..................................................................................................................475

M. Yuldosheva

Konchilik sanoati korxonalarida innovatsion faoliyatni rivojlantirish
mexanizmlarining ilmiy-nazariy asoslari  .............................................................................................................................................482

Kurbanova Mehriniso Nematjanovna

O‘zbekistonda banklar moliyaviy xizmatlari va ular sifatining amaldagi holati tahlili .....................................................489
Mirzayev Mirza Abdullayevich

Oliy ta’lim muassasalarining iqtisodiy samaradorlikning raqobatbardoshligini
instituttsional tahlil qilish mexanizmi ....................................................................................................................................................494

Saydullayeva Saodat Abdumajidovna

Integrasiya sharoitida to‘qimachilik sanoatining rivojlanishi ......................................................................................................501
Ziyayeva Muhtasar Mansurdjanovna

Auditorlik tekshiruvini tashkil etish va o‘tkazish jarayonlarini takomillashtirish ..............................................................505
Karamatova Noiba Husnitdinovna

Davlatning iqtisodiy xavfsizligini ta’minlashning nazariy jihatlari ............................................................................................512
Mamatov Mamajan Axmadjonovich

Экономическое сознание и экономическое мышление: теоретический анализ ......................................................519
Пардаев Мамаюнус Каршибаевич, Мухаммедов Мурод Мухаммедович

O‘zbеkiston rеspublikasi tijorat banklari tomonidan qurilish korxonalarini
krеditlashni takomillashtirish yo‘llari ....................................................................................................................................................524

Sultanov Baxram Begdullayevich

Роль искусственного интеллекта в современных технологиях
медиаобразования в высших учебных заведениях ...................................................................................................................528

Самигова Гуландом Абдужаббаровна

Talabalarga moliyaviy yordam dasturlari va ularning ta’lim sifatiga ta’siri ...........................................................................536
Mirzayeva Muhlisa Ubaydullo qizi

Mintaqaviy investitsion jozibadorlik va investitsion siyosat: nazariy talqin .........................................................................541
Muminov Akmal Tulkunovich

Mamlakatni ijtimoiy-iqtisodiy taraqqiyotida oliy ta’lim tizimining ta’siri ..............................................................................545
Nasimov Adiz Azamat o‘g‘li, Baxtiyorova Jasmina Jasurovna, Axrorov Zarif Oripovich

Respublikada fermer xo‘jaliklarga xizmat ko‘rsatishni rivojlantirish va
agroxizmatlar bozorini davlat tomonidan qo‘llab-quvvatlash imkoniyatlari ........................................................................550

Shukurov Ilxom Safarboyevich



8 https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О
Д
Е
Р
Ж
А
Н
И
Е

C
O

N
T

E
N

T
S

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T 2024-yil, fevral.  № 2-son.

Turli mamlakatlarda oliy ta’limni moliyalashtirish yo‘llari ...........................................................................................................557
Umarova Moxigul Maxmayunus qizi

Dehqonchilikni innovatsion asosda rivojlantirishning xorijiy tajribasi ...................................................................................562
Yuldashev G‘iyos Turabekovich

Tijorat bank xizmat turlarini islomiy bank xizmatlari orqali rivojlantirish istiqbollari ...................................................566
Bayjanova Gozzal Sarsengaliyevna

Qishloq xo‘jaligi mahsulotini baholash va hisobga olishning uslubiy jihatlarini takomillashtirish .............................572
Boltayev Abror Sayitmuradovich

Секреты интересного урока в начальной школе ........................................................................................................................579
Гараева Олеся Владимировна

Iqtisodiyotni barqaror rivojlanishda yashil iqtisodiyotning o‘rni...............................................................................................582
Ibragimova Gulchehra Toxirovna

Mahsulot va xizmatlarni raqamli transformatsiyasini amalga oshirish algoritmi ...............................................................586
Kucharov Abrorjon Sobirjanovich, Bobojonov Azizjon Babaxanovich, Abdurakhmonov Abdumalik Abdurashidovich

O‘zbekiston Respublikasining soliq tizimi mamlakatda yashirin iqtisodiyot
ulushini qisqartirish vositasi sifatida ......................................................................................................................................................593

Nabiyev Feruz Nurmurodovich

Fundamentals of Innovative Management and its Organizational Control ............................................................................599
Akramova Aziza Abduvohidovna, Maqsudov Bunyod Abdusamatovich

Moliyaviy menejment tizimini rivojlantirishda raqamli marketingdan foydalanishning afzalliklari ..........................604
Sobirjonov Sanjar Sobirjonovich

Оценка экономической эффективности использования фотоэлектрической тепловой установки ............608
Жураев Ислом Рахматович, Юлдошев Исроил Абриевич, Жураева Зухра Исламовна

Ilmiy darajali kadrlar tayyorlash sohasida xalqaro tajriba ............................................................................................................614
Fazliddinov Shohruh Shamsiddinovich

Turizm infratuzilmasi va uning tarkibiy tuzilishi ..............................................................................................................................621
Po‘latov Ma’murjon Murodjon o‘g‘li

Oliy ta’lim xizmatlari bozorining rivojlanishi sabablari ..................................................................................................................625
Abdukadirova Kamola Azimovna

Mintaqada turizm sohasini rivojlantirishda xorijiy mamlakatlar tajribalari .........................................................................629
Isomiddinov Inomjon Qurvonali o‘g‘li

Ichki turizmni rivojlantirish bo‘yicha infrastruktura holati ..........................................................................................................636
Dehqonov Burxon Rustamovich

Soliqqa tortish maqsadida kadastr qiymatlarini aniqlash mexanizmlarini takomillashtirish yo‘llari........................642
Kamilov Abror Anvarovich

O‘zbеkistonda uylarning enеrgiya samaradorligini oshirish ........................................................................................................647
Dodiyev Fozil O‘tkurovich

Oʻzbekistonda talant menejmentni tatbiq etish istiqbollari..........................................................................................................653
Mirzaliyev Sanjar Maxamatjon o‘g‘li

Raqamli iqtisodiyot sharoitida tibbiyot sohasini moliyalashtirish istiqbollari .....................................................................658
Muxammadiyev Ramz Zoirjon oʻgʻli

Bulutli texnologiyalardan foydalangan holda resurs xarajatlarini optimallashtirish: tahlil va boshqarish .............663
Saitkamolov Muхammadxo‘ja Sobirxo‘ja o‘g‘li, Karabayev Rustam Zafarovich

Milliy iqtisodiyotni rivojlanishida sug‘urta institutlarining tutgan o‘rni .................................................................................673
K. A. Sharipov, D. Jo‘rayev

Tadbirkorlik nazariyasining evolyutsion talqini.................................................................................................................................678
Aripov Oybek Abdullayevich



9https://yashil-iqtisodiyot-taraqqiyot.uz

M
U

N
D

A
R

IJ
A

С
О
Д
Е
Р
Ж
А
Н
И
Е

C
O

N
T

E
N

T
S

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T2024-yil, fevral.  № 2-son.

Enhance Export Potential of Private Entrepreneurship and Small Venture ...........................................................................683
Nosirova Nargiza Jamoliddin qizi

Mintaqa barqaror rivojlanishini cheklovchi ekologik omillar tahlili .........................................................................................690
Adilova Marg‘uba Tursunaliyevna

Improving the Efficiency of Industrial Enterprise Activities in the Age of Digital Technologies ..................................698
Avloqulova Sadoqat Sobirjon qizi

A study of green marketing practices in the retail industry – Advantages and disadvantages ......................................705
Davronova Zilola Gulomovna

Tijorat banklarining korporativ xizmatlarini transformatsiyalash jarayonini rivojlantirish ..........................................709
Farmanova O‘g‘iloy Aliqul qizi

Davlat moliyaviy nazorat tizimini rivojlantirish istiqbollari .........................................................................................................715
Maxmudov Azamat Normuradovich

Xorijiy banklarning moliya injiniringi mahsulotlari va rivojlanish istiqbollari ....................................................................721
Saipnazarov Sherbek Shaylavbekovich

O‘zbekistonda turizm xizmatlari imkoniyatlari: muammo va yechimlar ................................................................................727
Fayziyev Oybek Raximovich, Xalikov Saydilla Abdraxmanovich

Sanoat klasterlarini shakllanishining simulyatsiya modelini yaratish .....................................................................................734
Xakimov Ziyodulla Axmadovich, Axmedova Rayxona Jasurbek qizi

Hududlarni ijtimoiy-iqtisodiy rivojlantirishning xususiyatlari va ustuvor yo‘nalishlari ..................................................741
Tolibjon Qazaqov Sharifjon o‘g‘li

Raqamli iqtisodiyotda zamonaviy texnika va texnologiyalarning xususiyatlari ...................................................................747
Xusanov Ulugbek Nishanovich

Biologik aktivlar va qishloq xo‘jaligi mahsuloti joriy hisobini tashkil etish bo‘yicha xorijiy tajribalar ......................752
Yusupova Mahfuza Baxtiyor qizi

Mulkchilikning iqtisodiyotdagi ahamiyatini qiyosiy tahlil qilish (O‘zbekiston va Shvetsiya misolida) ......................757
Odil Norboyev

Ipoteka krediti riskining ayrim nazariy jihatlari ................................................................................................................................761
Xamraqulova Gulnozaxon Faxriddin qizi

Xalqaro turizm bozorining rivojlanish tendensiyalari va unda O‘zbekistonning ishtiroki ..............................................764
Eshtayev Alisher Abdug‘aniyevich, Bobobekova Nargiza Baxtiyorovna

Tijorat banklari fond bozoridagi aksiyalar narxini o‘zgarishini ebo moduli orqali
aniqlashning ekonometrik tahlili ..............................................................................................................................................................769

Yuldoshova Manzura Ollashkurovna

Organizational mechanism of sustainable development of the tourism industry,
role and application of technologies........................................................................................................................................................780

Sayfutdinov Shuxratjon Sultonovich

Banklarda risklarni divеrsifkatsiyalashning mohiyati va ahamiyati .........................................................................................787
Baxriddinov Sharofiddin



T
A

R
A

Q
Q

IY
O

T
П
Р
О
Г
Р
Е
С
С

P
R

O
G

R
E

S
S

780 https://yashil-iqtisodiyot-taraqqiyot.uz

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T 2024-yil, fevral.  № 2-son.

ORGANIZATIONAL 
MECHANISM OF SUSTAINABLE 
DEVELOPMENT OF THE 
TOURISM INDUSTRY, ROLE 
AND APPLICATION OF 
TECHNOLOGIES
Sayfutdinov Shuxratjon Sultonovich
Alfraganus university

Abstraсt: Today, as a result of the rapid development of market relations, favorable conditions and opportunities are being 
created to ensure the sustainable development of tourism, and the further integration of tourism into the national economy 
is gaining importance in the country’s economy. Ensuring sustainable growth of the tourism industry and the hotel industry 
requires systemic reforms. In the hotel industry, the role of innovative technologies is very important. Today’s competitive 
environment is such that every hotel and every tourism business must constantly grow with the times or else the market 
will squeeze it. Customer opinion is especially important in an era when marketing and management need to focus 
heavily. This article provides a thorough analysis of the status and role of technology use in the hospitality and tourism 
industry.

Keу words: Tourism, sustainable tourism, hotel management, organizational communication, customer experience, com-
munication technologies, hospitality industry, effective communication.
Annotatsiуa: Bugungi kunda bozor munosabatlarining jadal rivojlanishi natijasida turizmning barqaror rivojlanishini 
ta’minlash uchun qulay shart-sharoit va imkoniyatlar yaratilib, mamlakatimiz iqtisodiyotida turizmning milliy iqtisodiyotga 
yanada integratsiyalashuvi muhim ahamiyat kasb etmoqda. Turizm industriyasi va mehmonxona xo‘jaligining barqaror 
o‘sishini ta’minlash tizimli islohotlarni taqozo etadi. Mehmonxona sanoatida innovatsion texnologiyalarning o‘rni juda 
katta. Bugungi raqobat muhiti shundayki, har bir mehmonxona va har bir sayyohlik biznesi zamon bilan birga o‘sib bor-
ishi kerak, aks holda bozor uni siqib chiqaradi. Mijozlarning fikri marketing va menejmentga katta e’tibor qaratish kerak 
bo‘lgan davrda ayniqsa muhimdir. Ushbu maqolada mehmondo‘stlik va turizm sanoatida texnologiyalardan foydalanish 
holati va roli to‘liq tahlil qilinadi.

Kalit so‘zlar: Turizm, barqaror turizm, mehmonxona boshqaruvi, tashkiliy aloqa, mijozlar tajribasi, kommunikatsiya tex-
nologiyalari, mehmondo‘stlik sanoati, samarali muloqot.
Аннотация: Сегодня в результате бурного развития рыночных отношений создаются благоприятные условия и 
возможности для обеспечения устойчивого развития туризма, а дальнейшая интеграция туризма в национальную 
экономику приобретает значение в экономике страны. Обеспечение устойчивого роста туристической отрасли и 
гостиничного хозяйства требует системных реформ. В гостиничном бизнесе очень важна роль инновационных 
технологий. Сегодняшняя конкурентная среда такова, что каждый отель и каждый туристический бизнес должны 
постоянно развиваться в ногу со временем, иначе рынок их сожмет. Мнение клиентов особенно важно в эпоху, 
когда маркетингу и менеджменту необходимо уделять пристальное внимание. В данной статье представлен тща-
тельный анализ состояния и роли использования технологий в индустрии гостеприимства и туризма.

Ключевые слова: Туризм, устойчивый туризм, гостиничный менеджмент, организационные коммуникации, клиент-
ский опыт, коммуникационные технологии, индустрия гостеприимства, эффективная коммуникация.

1 .  I N T R O D U C T I O N
In recent years, tourism has become a rapidly developing sector of the world economy and the largest 

export industry. The role of tourism in the development of the national economy is not only its high income, but 
also it has a positive effect on solving the employment problem by creating laborintensive industrial jobs, it 
plays a key role in ensuring sustainable development by protecting the natural and cultural environment, and it 
also makes a significant contribution to ensuring harmony between peoples and nations.

According to the World Tourism Organization, sustainable tourism is defined as “tourism that takes full 
account of its current and future economic, social and environmental impacts while meeting the needs of tour-
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needs of current tourists and host regions, while protecting and enhancing opportunities for the future.
The basis of the tourism market is made up of tour operator firms (a tourism organization that combines 

its own and others’ services into a new independent tourism product  a package tour) and travel agents (firms 
that act as intermediaries in the sale of package tours).

These two structures are engaged in organizing tourist trips, selling them in the form of vouchers and tours, 
organizing services for providing accommodation and food for tourists (hotels, inns and others), for delivery to 
holiday destination (air travel, rail transportation, etc.) , organizing transfers, moving tourists around the country. 
The tourism industry also includes firms from other industries for which organizing and serving tourists is not 
their main activity (cultural enterprises, trade enterprises, and others).

2 .  L I T E R A T U R E  R E V I E W
Today, international and domestic tourism is a powerful industry in the trade in services. In addition, modern 

tourism is a global computerized business. Large airlines, hotel complexes and travel companies from all over 
the world participate in this business. Due to information technology (IT), the tourism product becomes more 
individual and flexible, as well as more accessible to every consumer. IT technologies today play a major role 
in the field of technical development of tourism, which determines a number of distinctive features of IT (oper-
ability and accessibility).

Communication has been defined and described in various ways in the literature. Some writers suggest 
that communication involves exchanging messages or ideas through speaking, pointing, or writing. Others 
define it as a process of exchanging messages and indicate that communication occurs when messages are 
fully conveyed. Communication has also been defined as the process of transmitting a message containing 
information from a sender to a receiver, and it has been described as a term that expresses the exchange of 
emotions and ideas between individuals (Adler, 2002). The hotel and hospitality industry is highly competitive, 
and customer satisfaction is crucial for success. Effective communication among hotel staff is essential for 
providing excellent customer service, ensuring smooth operations, and maintaining a positive work environ-
ment. With the rapid advancement of technology, communication technologies have become an increasingly 
important tool for hotel management. 

Some of the key roles of organizational communication technologies in hotel management include:
■ Streamlining Operations: Organizational communication technologies such as property manage-

ment systems (PMS), point of sale (POS) systems, and inventory management systems help hotels 
to streamline their operations by automating tasks such as reservations, check-ins, check-outs, billing, 
and inventory management. This not only saves time but also reduces the risk of errors and improves 
the accuracy of data.

■ Enhancing Guest Experiences: Organizational communication technologies such as guest relation-
ship management (GRM) systems, mobile apps, and social media platforms enable hotels to provide 
personalized experiences to their guests by collecting and analyzing data on their preferences, behav-
iors, and feedback. This helps hotels to tailor their services and offerings to meet the specific needs and 
expectations of their guests.

■ Improving Communication and Collaboration: Organizational communication technologies such as 
email, instant messaging, and video conferencing enable staff members, guests, and management 
to communicate and collaborate more effectively, regardless of their location or time zone. This helps 
to improve the efficiency of operations, reduce misunderstandings, and enhance the overall quality of 
service. 

The importance of communication in the accommodation business is widely recognized. Therefore, the 
objective of this study was to identify the level of communication and other issues within the organization.

2.1. The essences of organizational communication
Successful organizations are built on effective communication, which can be likened to the blood that 

flows through an organization. Organizational communication encompasses the different forms and channels 
of communication used by members of organizations, including corporations, nonprofits, and small businesses. 
Research has shown that there is a strong correlation between the level of communication within an organiza-
tion and job performance and satisfaction. Organizational communication can take on formal or informal forms, 
flow in different directions, and utilize various communication media. 

The significance of communication within an organization can be summarized as follows:
■ Communication is essential for promoting motivation among employees by providing them with infor-

mation about their tasks, performance, and ways to improve.
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■ Communication serves as a source of information for decisionmaking by identifying and evaluating 
alternative courses of action.

■ Communication plays a crucial role in shaping individual attitudes, as wellinformed individuals tend to 
have better attitudes. Organizational magazines, journals, meetings, and other forms of communication 
help shape employee attitudes.

■ Communication is also important for socializing, as it is a fundamental aspect of human interaction.
■ Communication assists in the controlling process by regulating employee behavior in accordance with 

organizational policies and guidelines. Employees must comply with organizational policies, perform 
their job roles effectively, and communicate any workrelated issues or grievances to their superiors. 
Therefore, communication is an essential component of the management function of control (Julie Zink, 
n.d.). 

2.1.1. Why employee communications in hotels is crucial?
The success of your hotel depends on the experience your guests have and their loyalty towards your 

establishment. This can only be achieved by having wellinformed, engaged, enthusiastic, and helpful staff 
who represent your organization. Their interactions with guests can either make or break their satisfaction and 
loyalty, especially when it comes to online reviews. Negative reviews from dissatisfied guests can discourage 
other potential guests from booking with your hotel. Poor employee communication in the hospitality industry 
can result in a range of negative experiences for guests, such as: 

■ Staff not receiving important announcements; 
■ Guest requests being forgotten or lost; 
■ Time being wasted trying to resolve recurring issues; 
■ Staff being unaware of important health and safety protocols; 
■ Staff not being informed about current promotions;
■ Staff being unprepared to respond to emergency situations, and some staff members not having access 

to important information; 
■ Additionally, when staff members do not feel connected to the company’s vision, mission, brand, and 

goals, it can lead to poor morale, which can result in higher staff turnover and inadequate training 
(Duncan, 2022)

Furthermore, sharing information between different departments in a hotel can be made effortless with 
the right tools. Apart from building relationships, sending relevant and timely communications through suitable 
channels to colleagues in other departments can help keep them informed (Duncan, 2022).

2.2. Technology development in the Hotel Industry
The hospitality and tourism industries are experiencing rapid innovation, especially in the area of customer 

interaction. Selfscan and selfcheck transactions are replacing direct customer interaction, giving clients more 
control and making them more selfsufficient (Ham, 2005). According to a study conducted at the University of 
Oxford, by 2033, more than 47% of advanced occupations could be automated (Pullen, 2017). Below are some 
technological advancements that impact the trends in the hospitality sector (Anon., 2016).

2.2.1. Beacons
Beacons are Bluetoothenabled poles that communicate with iOS and Android systems to exchange mes-

sages between an organization and its guests, similar to a metal detector (Rajath, 2017). Retailers, airports, 
exhibition halls, and hotels have successfully used beacons, but the hotel industry has been slow to adopt 
them (Buhalis, 2018). However, some chain hotels have realized that beacons can increase their profits. For 
instance, Marriott has installed beacons at hotel hotspots like spas, restaurants, and bars (David, 2016). Guests 
who have the Marriott app on their smartphones receive promotional messages about discounts in spas and 
restaurants when they pass by the beacons (Anon., 2016).

Marriott Hotels has implemented a different approach to using beacons by placing them near hotel 
entrances to simplify the checkin process. When guests enter the hotel, the beacons receive data from their 
phones, allowing hotel staff to greet them by name (Buhalis, 2018). Additionally, beacons near room entrances 
notify housekeeping staff when guests are not in their rooms (Anon., 2016). The hotel industry is actively 
exploring other applications of beacons, such as helping guests navigate the hotel or providing information on 
inroom amenities (David, 2016). Beacons can provide twoway communication, enabling hotels to collect data 
on guest behavior (Buhalis, 2018) such as their preferred areas within the hotel and the busiest times for facil-
ities like the gym, pool, and bar. This information can help hotels improve their services and facilities to better 
cater to the needs and preferences of their guests (Rajath, 2017).
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In the 1980s, the hotel industry saw the introduction of the first property management system (PMS) 
(Morosan, 2008). This system was a software application designed to organize the operational aspects of the 
front office or food and beverage orders. The PMS is a hotel operating system that is widely used in hospitality 
management (Winata, 2005). It is a computerized system that helps manage properties, equipment, and main-
tenance through a single program. The software can handle various hotel operations related to guest bookings, 
reservations, billing, points of sale, debt claims, advertising, events, food-and-beverage stock management, 
human resources and finance, maintenance administration, quality administration, and other amenities. A PMS 
can integrate with other thirdparty software such as central reservation systems, backoffice functions, door
locking applications, housekeeping management, pay television, energy management, instant card approval, 
and channel management systems (Winata, 2005).

Modern property management systems have replaced traditional paperbased methods that were often 
inefficient and wasteful. The old methods were based on a customer and server model. Nowadays, advanced 
PMSs support web and cloud technologies and provide services to customers through a service display 
(Morosan, 2008). The advancement of cloud computing has enabled hotel property management systems to 
offer additional features, such as online registration, room service, inroom controls, gueststaff communication, 
and virtual concierges. These features are primarily accessed by guests through their mobile devices or through 
tools in hotel lobbies and rooms. An effective PMS should provide accurate data on key performance indicators 
of the hotel business, including the average daily rate, RevPAR, and occupancy rate (Morosan, 2008). In addi-
tion to managing food and beverage stocks in the storeroom, a PMS should aid in making purchasing decisions 
regarding what, how much, and how often to buy. Choi and Kimes conducted a study on hotel booking systems 
and provided an overview of hotel technologies. They identified the PMS as the hub of all hotel operations and 
highlighted its usefulness in managing room inventory, guest information, payment details, integration with food 
and beverage management, and points of sale for streamlined billing and reporting (Choi, 2002).

2.2.3. Mobile Communication
Hotel guests now anticipate registration processes that are driven by innovation (Agag, 2016). Customers 

expect to be able to perform tasks such as checking in at a kiosk and requesting room amenities using their 
smart devices, rather than having to wait in a queue (Kasavana, 2011). Due to advancements in digital tech-
nology and online networking, guests also anticipate highquality, personalized connectivity in their hotel rooms 
(Mitel., 2017). By investing in advanced applications for registration, room service, and other clientmanaged 
digital features, hotel administrators are investing in the ability to personalize the hotel experience for guests 
(Mitel., 2017). These investments allow hotels to display a guest’s name on a computerized registration station 
or show their inhotel and past purchases at a kiosk, making it easy for guests and employees to access this 
information.

The concept of having a “pocket concierge” is becoming increasingly popular as it allows hotel staff to pro-
vide guests with useful information about entertainment options, transportation, and other administrative details 
without being tied to their computers or workstations (Agag, 2016). An internal messaging system can be used 
by employees to send information to the housekeeping or concierge departments regarding late checkouts, 
special requests, or emergencies. This system allows for twoway communication between staff and admin-
istrators, and administrators can use it to communicate with all staff members at different locations within the 
hotel. Therefore, an internal messaging system provides a costefficient means for employees to communicate 
with each other (Agag, 2016).

2.2.4. Website
Numerous hotels have created their own websites to promote their services and reach out to customers 

directly (Agag, 2016). Independent hotels that are not part of a franchise chain need to have a booking engine 
application integrated into their website to enable customers to make room reservations. One benefit of booking 
directly with hotels is that customers can view the hotel’s cancellation policies and are not required to make a 
deposit or advance payment (Tony, 2013). A content management system supports webbased booking engine 
applications, which are utilized for various purposes such as advertising, booking rooms, registering com-
plaints, collecting feedback, answering queries, and enabling guests to communicate with hotel staff. Online 
bookings can decrease the workload of employees since websites are accessible 24/7, eliminating the need for 
employees to be present in the front office at all times. Additionally, online bookings are more dependable than 
paper-based bookings and payments.

In addition, the majority of hotel websites feature a section of frequently asked questions (FAQs), which 
can assist guests in finding answers to their queries online. Online systems provide a practical solution for 
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managing complaints, which is another crucial aspect of hotel management. Guests can also access the hotel’s 
website to learn how to use amenities such as the television and air conditioner, avoiding the need to seek 
clarification in person, which can be timeconsuming (Tony, 2013).

2.2.5. Point of Sale (POS) Systems
A POS (Point of Sale) system is an automated system utilized to simplify and monitor transactions con-

ducted within a business. It can serve multiple functions, such as tracking sales, managing inventory, imple-
menting customer loyalty programs, and other related tasks. To put it simply, a POS system is a tool that helps 
hotels process and record transactions with their customers (guests). POS systems have become increasingly 
popular in the hospitality industry, following their widespread use in restaurants and retail stores. These sys-
tems simplify the process of collecting payments from guests who make purchases at different points of sale. 
For example, if a guest books a massage, has breakfast, and then orders a drink, they don’t have to pay for 
everything at once. The POS system automatically adds each purchase to their bill, which they can pay during 
checkout.

However, a POS Hotel System is not just a simple cash register. It is a highly advanced and complex com-
puterized network consisting of various hardware and software components. This system optimizes different 
aspects of hotel management, including sales, customer management, marketing, inventory management, 
employee management, and more. Moreover, a POS Hotel system stores valuable information that can be 
used for better decisionmaking and analysis (Jeffery, n.d.).

2.3. The importance of effective communication itself of a Hotel Manager
Effective communication is a crucial factor in the success of any hospitality business. A hotel manager who 

can clearly and concisely communicate their vision and expectations to their team is more likely to achieve 
positive results.

In the hospitality industry, twoway communication is essential. It’s not enough to simply give instructions 
to your staff; you must also listen to their feedback and concerns. Understanding the needs and wants of both 
your team and your guests is key to creating a welcoming and accommodating environment.

Remember that how you communicate is just as important as what you say. The tone and delivery of your 
message can greatly impact its effectiveness. A confident and wellspoken hotel manager with strong leader-
ship skills is more likely to succeed in this fast-paced and ever-changing industry.

By honing your interpersonal and leadership skills, you can ensure that your hotel runs smoothly and effi-
ciently while providing guests with the best possible experience (Anon., n.d.). 

One of the primary goals of hotel management is to ensure guest satisfaction. This involves every aspect of 
the customer journey, from clear advertising and easy booking processes to seamless check-in and check-out 
experiences, friendly reception with clear directions, and ongoing support throughout the guests’ stay.

To excel in hospitality and tourism management, there are several skills that you should develop. Here are 
some tips to help you acquire these skills:

■ Develop the skill of active listening, which involves not only hearing what the other person is saying but 
also making an effort to understand their perspective. This skill can be useful in resolving conflicts and 
ensuring that everyone is in agreement.

■ Communicate in a clear and concise manner. When providing instructions or sharing information, use 
language that is easy to comprehend. This involves avoiding technical terms and using simple lan-
guage.

■ Maintain an open mind. It’s crucial to be receptive to new ideas and suggestions from your team. By 
being open to feedback, you can establish a more productive and efficient hotel operation. Remember 
that effective communication is a twoway process.

■ Show respect. It’s essential to maintain a respectful tone in all communication. This will promote a pos-
itive work environment and cultivate strong relationships with your team.

■ Practice patience. Misunderstandings and miscommunications are inevitable in any workplace. The 
important thing is to remain calm and work through the issue with the other person until it is resolved 
(Anon., n.d.).

Effective communication within organizations involves exchanging information with employees and valuing 
their opinions. This can increase their motivation to fulfill their responsibilities and contribute to the organization’s 
internalization of its vision to achieve its goals. In other words, good communication can connect employees to 
the organization’s strategy and vision more effectively than anything else.
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This article was created by reviewing previous research and adapting it to improve the current article. It 
provides reliable and accurate information on various types of organizational communication technologies and 
effective communication methods. To create this article, more than 10 articles on the topic were studied. Based 
on the research findings, appropriate proposals and recommendations have been developed to enhance orga-
nizational communication. In summary, the study has led to the development of relevant proposals and recom-
mendations based on its results.

4 .  D I S C U S S I O N
To summarize, as mentioned above, the research revealed that there are several problems in the applica-

tion of organizational communication technologies, and 6 strong communication tips were recommended for 
the development of communication methods in the hotel. Adopting these recommended guidelines for com-
municating with employees in hotels can result in increased guest satisfaction and higher levels of employee 
engagement.

■ Highlight the significance of effective communication to your staff. Make sure they understand 
the importance of being informed and uptodate with news and updates within the company, as this 
can help them provide exceptional service to your guests. Foster a company culture that prioritizes 
communication and encourages employees to take time at the start of their shift to update themselves 
with any new information. By doing so, you can create a work environment that values communication 
and promotes better guest experiences.

■ Avoid depending solely on radio communication for all tasks. Radio communication is frequently 
overused in the hospitality industry, which can be disruptive and noisy for guests. Additionally, since 
radio messages can be heard by anyone, they have the potential to broadcast unpleasant information 
within earshot of guests. Furthermore, employees may become desensitized to the noise and miss 
important information. It is advisable to limit the use of radio communication to emergency situations 
only.

■ Adopt digital and mobile communication methods. Consider investing in a contemporary internal 
communication system that employs digital channels and can reach non-desk employees through 
mobile devices. This will ensure that your critical information is received, regardless of what tasks 
your staff are performing or where they are located. It is essential to communicate with all employees 
through a hotel communication network to enable them to provide a seamless experience to guests.

■ Employ a variety of communication channels for internal communication. Utilizing multiple com-
munication channels is a recommended approach for hotel communication. This strategy can reinforce 
your messaging, leading to better message retention. The more frequently employees are exposed to 
a message, the more likely they are to comprehend and act on it.

■ Provide uniform employee training and onboarding programs. Inconsistency in employee training 
is a significant issue in many organizations, as different managers may have varying approaches and 
priorities. This can result in an uneven level of knowledge and skill development among the workforce. 
The problem is particularly evident during onboarding processes, where some employees may be 
wellprepared while others may struggle to understand their roles. To ensure a seamless guest expe-
rience, it is crucial to establish and provide consistent training and onboarding experiences to all staff 
members.

■ Make sure you can send both urgent and non-urgent communications. When introducing new 
internal communication processes, systems, and procedures, it is essential to consider emergency 
communications. It is crucial to prepare for both immediate and non-immediate communications, 
enabling you to reach employees promptly during emergencies and when disseminating routine infor-
mation (Duncan, 2022).

Another important finding is that communication technologies can help improve customer service in hotels. 
By using technologies such as chatbots, mobile apps, and social media, hotels can provide customers with 
quick and convenient access to information and services. This can help enhance the customer experience and 
increase customer satisfaction.

The study also found that communication technologies can help increase operational efficiency in hotels. 
By using technologies such as property management systems, point of sale systems, and automated work-
flows, hotels can streamline their operations and reduce the time and resources required to perform routine 
tasks. This can help hotels save money and improve their bottom line.
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5 .  C O N C L U S I O N
In conclusion, the application of organizational communication technologies in hotel management involves 

the use of various tools, techniques, and disciplines to manage hotel operations and enhance guest experi-
ences. By leveraging these technologies and disciplines, hotels can improve their efficiency, reduce costs, 
and provide highquality services to their guests. As the hospitality industry continues to evolve, it is likely that 
the role and application of organizational communication technologies in hotel management will continue to 
expand and evolve as well. However, it is important for hotels to carefully consider the benefits and challenges 
associated with the use of these technologies and to implement them in a way that is userfriendly, secure, 
and compliant with relevant regulations. Future research could explore the specific types of communication 
technologies that are most effective in hotel management and the factors that influence their adoption and use.
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